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Masayuki Kojima

President of Toyota Motor Manufacturing Poland

"Day by day, we are creating Toyota’s history together, which is why it is important to cultivate the
values of the Toyota Way in our daily work” (Kiichiro Toyoda).

Rooted in the philosophy of these values, the Code of Ethics has been developed to define the
principles of ethical conduct. | encourage you to embrace these recommended behaviors, which
should guide us in our daily responsibilities. Let this serve as a compass for your actions within the
plant, in your interactions with customers, suppliers, competitors, the local community, the
environment, and with each other. The successful implementation of the Code of Ethics depends on
the commitment of all employees to uphold these principles, regardiess of their position or
responsibilities.

The Code now focuses on issues that are of particular importance to our region, Enhanced
emphasis has been placed on areas such as DE&I and human rights, data protection, environmental
responsibility, ethical procurement, and whistleblowing. These areas are essential to our work, the
company’s reputation, and the relationships we build.

These simple yet essential values ensure that we act with the highest level of integrity, delivering
products of the highest quality while fully complying with all relevant laws, regulations, and
standards of business conduct. We also strive to avoid even the appearance of improper behavior.
Qur customers expect no less from us, and we are committed to fulfilling their expectations.
Likewise, we trust that all our suppliers and partners adhere to these same values.

We are committed to fostering a culture of openness. We recognize that we are stronger when our
employees feel empowered to report any irregularities. Together, we are responsible for the
atmosphere within and around Toyota, which is why | urge you to speak out if you witness any
violations or suspect breaches of the law, internal procedures, or core values. You can do this
without fear, knowing that our Code clearly outlines our strict zero-tolerance policy for retaliation.

Remember, if you notice inconsistencies, do not hesitate to act. This enables us to respond
appropriately to problems and prevent them from recurring in the future. With this courage and
determination, we can build a better, more transparent, and just society,

Thank you for your commitment to understanding and maintaining the high standards that define
our plant and make it 8 truly exceptional place to work.
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TOYOTA PHILOSOPHY

The pyramid refers to our roots, which remain unchanged. It describes the history of
the company and the beginnings full of determination. It also explains where
Toyota's strengths come from. It contains a mission - we have been faithful to it
since the beginning of our existence and a vision of the future that we are trying to
realize. It is a signpost setting the directions of action.

Toyota's experience is one of constant change and development. From a
manufacturer of spinning equipment, Toyota has transformed into a global
automotive company. Toyota's next step is to realize its vision - MOBILITY FOR ALL.

o DNA our principles
created by
Sakichi TOYODA

Toyoda
Principles

9 THE VALUES
Toyota can offer
cooperators

Partnerships

Software Hardware

Yalue

© MISSION to which Toyota The Toyota Way
has been faithful since its

foundation

Mission

p"’dUCing Happiness 07 W

@ VISION of the future
that Toyota is striving
to make a reality

Vision

Creating Mobility for A\

Philosophy Cone
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€A 1. Actfor Others

U.D We strive 10 keep the perspectives of our customers
and stakeholders at the core of our efforts every day
Putting oursetves In others’ positions, we Qo beyond
the impossible.

@ 2. Work with Integrity

We always consicer where t1oday's work should take us
and how it impacts those around us. We forge a path
10 our objective with integrity and honesty.

“7{0 3. Drive Curiosity
Taking a personal interest in everything. we ask
questions to discover the mechanics behind

phenomena. This mindset generates new ideas.

@ :mwmhm“

Today, and every day, we take ownership to sharpen
the skills of ourselves and each other with heart, mind

and body to meet the evolving needs of our customers.

KAIZEN

S ® m §

6. Continue the Quest for Improvement

Ve belseve in the natural ability of pecole to change things for
the better. Every improvement, regardiess of size, is valuable
Encouraging bath incremental and breakthrough innovative
thinking, we seek to evolve with Kaizen, never accepting the
status quo

7. Create Room to Grow

Focusing on what's essential, we eliminate waste and manage our
resources carefully to create room to grow. This ks the foundation
for agility and the cultivation of new ideas for the future.

8. Welcome Competition

We welcome competition, without €0 It pushes us 10 improve
and better serve Our Customers and soCiety, Creating more value
4nd a better experience.

9. Show Respect for People

No work is solitary. No job is 3 one-person endeavor. We make
the mast of diverse perspectives turning differences into fortitude
a5 one team. With a fundamental respect for people, we create
a0 ervironment where all feel welcome. safe and heard, and
everyone can contribute their best toward meaningful gosls.

10. Thank People

We owe our existence 1o our customers, members, partners,
stakeholders and communities. We sy “Thank You® 10 everyone
we encounter today.
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\THE PURPOSE OF THIS
CODE OF CONDUCT

Toyota’s values, methods and corporate philosophy were developed through years of

effort and passed down from generation to generation to support our daily business

operations. This code of conduct (“Code of Conduct”) serves as an important guiding
tool when implementing these philosophies at Toyota and describes our commitment
to adhere to the highest standards of professional and ethical behavior.

This Code of Conduct applies to Toyota Motor
Motor Manufacturing Poland (in this Code of
Conduct referred to as "“TMMP”, “we” or “our”), its
management, and all its team members —including
employees, contingent workforce, and contractors .
Toyota also expects its business partners, such as
suppliers, dealers and agents, to respect the Code
of Conduct and conduct business in line with the

same principles.

The Code of Conduct covers several important
topics, but does not specifically address every
situation . If you encounter a situation where the
right answer is not clear, try asking a few important
questions:

o Is this decision consistent with this Code of
Conduct, our policies, and our Toyota values?
o Would | be proud of this choice if my co-
workers learned about it?

If the whole world learned about this

decision, would | still feel good about it?

If you answer yes to all three, the decision is likely
to be a good one . If the answer to any of the
questions is no, stop and ask for help before acting.
When you have questions or need more
information about Toyota’s policies/rules, you can
contact your supervisor or divisions to dedicated
Partner or

for example Business

HR

subject,

Corporate & Legal team.
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\RELATION TO
GLOBAL
TOYOTA
CODE OF
CONDUCT

This Code of Conduct incorporates the
principles of the Global Toyota Code
of Conduct . Where the Global Toyota
Code of Conduct sets the Toyota
standard and minimum expectations of
all Toyota team members and provides

guidance for doing the right thing,.

This Code of Conduct further expands
on the global Global Toyota Code of
Conduct (and its Global policies)
addressing Toyota in Europe, regional
business procedures and local laws
and regulations. In other words, this
Code of Conduct is consistent with the
Global Toyota Code of Conduct, with
additional region- specific guidance.
We recommend to refer to Toyota
Europe’s Code of Conduct and policies
since they address all specific

requirements of the European region .

TOYOTA

PLEASE
SPEAK UP!

Toyota creates a safe and confidential
environment and encourages members to
speak up about alleged improper or illegal
activities, and we protect those who report
them (the “whistle-blowers”) .

We ask you to report promptly any
violation or suspected violation of the Code
of Conduct, laws or regulations or TMMP
regulations to avoid further harm to our
colleagues, business or the company. We
will thoroughly investigate the reported
matter and, where necessary, take
appropriate action . Further information on

how to do this can be found at page 42 of
this Code of Conduct and in

Whistleblowing Procedure placed on

naszatoyota.pl
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12| CHAPTER1 WE CARE ABOUT PEOPLE

\DIVERSE AND INCLUSIVE
WORK ENVIRONMENT

Toyota is a global company which builds on the strengths and talent of members
from many different countries, cultures and backgrounds. Toyota values diversity and
is committed to equal opportunities, independent from nationality, gender, religion,
ethnicity or age. Our human resource decisions are based on competence and
performance, free from any form of discrimination. We aim to be the most
inclusive and diverse workplace where all members feel safe and valued.

Guiding Principles

We value every member, irrespective of
background or identity and work to
foster an environment of trust and
belonging where all members feel
appreciated .

We strive to build a diverse and
inclusive workplace that is free from any
kind of violence, harassment, bullying or
discrimination .

We actively promote equal
opportunities and treat all members
fairly and equally .

We promote an environment where
members can openly and safely share
their opinions and ideas to cultivate a
culture of collaboration and innovation .

We comply with all labour and
employment laws and provide safe,
stable and good working conditions .
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N S

Your Role

Create and sustain a safe, diverse,
equitable and inclusive workplace where
members feel valued, respected and safe .

Embrace different perspectives and
experiences which help us to effectively
innovate and improve .

Make your decision with regard to people
(recruitment, promotion, evaluation)
based on competence and performance .

Take a zero-tolerance stance towards any
kind of violence, harassment, bullying or
discrimination.  This includes  sexual
harassment, power harassment (abuse of
authority), and any form of behaviour that
lowers the dignity of an individual .

Never discriminate based on gender
identity, age, nationality, country of origin,
race, ethnicity, disability, sexual
orientation, socio-economic background,
religion or faith, marital status or having
children .

Speak up and inform your management,
Business Partner Department immediately
if you observe or become victim of any
form or harassment, discrimination or
intimidation, or report it to Person of Trust

via dedicated channels.

let
thrive

make a
stronger company
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14 | CHAPTER1 WE CARE ABOUT PEOPLE

\HEALTH, SAFETY
AND WELL-BEING

We are committed to fostering a work environment that promotes physical, mental and
emotional well-being. In all our workplaces, we have implemented high health and
safety standards. All members are expected to promote these high standards and care
about their own and their colleagues’ health, safety and wellbeing.

Guiding Principles Your Role

We provide safe and appropriate « Make health, safety and managing
welloeing a priority in your work . Report
any unsafe, unhealthy or risky situation to
supervisor (wellbeing concerns) or Safety
& Health (safety concerns) .

working conditions .

We care about the health, safety and

wellbeing of our members and welcome
ideas to improve working conditions. We
comply with all health and safety, labour

and employment laws and regulations .

We recognise the importance of
maintaining a healthy work-life balance.
Depending on the nature of the work
performed, we give our employees the
opportunity to rest during work, as well

as rest in their free time.

All employees are expected to support
and to treat each other with dignity,
respect and professionalism. Creating a
psychologically safe, respectful and
inclusive workplace is integral to well-

being .

Comply with Toyota’s health and safety
standards and procedures, as well as the
relevant laws and regulations .

It is prohibited to work under influence of
alcohol or illegal drugs. Legal drugs are
equally prohibited if they impact the safe
performance of your tasks .

Present any ideas to improve health,
safety or wellbeing at work to your
management .



th and safety
Ir top priority.
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16 | CHAPTER1 WE CARE ABOUT PEOPLE

\HUMAN RIGHTS

We are committed to respecting the fundamental human rights of all individuals and
groups who may be impacted by our activities or business, including members, local
communities, customers and business partners. Human rights are rights which
everyone enjoys, irrespective of nationality, race, sexual orientation, gender or
religion. They include fair and equal employment opportunities, non-
discrimination, prohibition of child labour, forced labour or modern slavery,
freedom of association, the right to join trade unions, fair wages and healthy and
safe working conditions.

Human rights are defined in:

Human rights are specified in the European
Convention on Human Rights, the International Labour
Organization’s (ILO) Declaration on Fundamental
Principles and Rights at Work, the UN Guiding
Principles on Business and Human Rights and the

OECD Guidelines for Multinational Enterprises .
Guiding Principles

We respect and promote human rights,
including fair and equal opportunities, safe
and healthy working conditions and
freedom to join a trade union . All
members, suppliers and other business
partners are required to respect human
rights and abide by the same standards .

We screen potential business partners
using appropriate processes to identify,
prevent and stop human rights violations .
We expect our business partners to respect
all human rights and will take appropriate
action if we observe any infringement .

We respect the International Labour
Organization (ILO) Core Conventions on
Labour Standards and other applicable
laws .




Your Role

Treat other people with respect and dignity in
your daily interactions with colleagues, business
partners or customers . Never discriminate

against anyone.

When dealing with business partners, ensure
that they comply with Toyota Europe Supplier
Sustainability Guidelines and make human
rights part of your regular dialogue and business

review meetings .

Familiarize yourself and comply with Toyota
Europe Human Rights Policy and Supplier
Sustainability Guidelines .

Report all suspected possible human rights
violations in the workplace or with a business
partner. Inform your superiors, Business Partner
or report to Person of Trust via dedicated

channels.

TOYOTA | 17

G
P
L

iy

Our Resources

Toyota Global Human Rights Policy
Toyota Europe Human Rights Policy
DE&l Strategy

General Purchasing Policy

Supplier Manual

the

human rights
of all
and

individuals that
are impacted
by our business
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CHAPTER 1 WE CARE ABOUT PEOPLE

\PERSONAL INFORMATION

In a world of connected cars, social media and data-driven research or marketing, we
handle data relating to our customers, members and business partners. We inform
them transparently about what data we collect and how we will use it. We keep data
secure and confidential and protect the privacy of personal information. We process
the data in strict compliance with all applicable laws, in particular the General Data
Protection Regulation (GDPR).

All data relating to an identifiable person is GUiding PrinCipleS
considered personal data and requires special

protection . Common examples are a person’s + We care about the privacy of our customers,
name, personal characteristics such as gender, members and business partners . It is a core
occupation, age, phone number, address, email value of Toyota’s corporate culture and we
promote the respect of privacy through
Personal Data Processing Policy TMMP,

appropriate internal processes and continuous
any information which can be linked to a particular training.

address, bank details, photos and video or voice

recordings . Geolocation data is personal data, as is

vehicle or VIN, even if that is mere technical car data.

+ We only collect data that is necessary for
business purposes and transparently
communicate about the data collection
and its purposes . We ensure that data is
safely stored and cannot be accessed by
unauthorised persons.

« We take privacy considerations into
account early in the development of
products and services, so-called 'Privacy by
Design” . We ensure that all data
orocessing fully complies with the relevant
laws, including the GDPR Directive .

We respect the rights of the persons whose
data we collect, including the right to
information, access and rectification,
portability, objection to collection or use of
their data and the right to be forgotten .
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TOYOTA | 19

+ Report immediately any data incident such as

Your Role

a hack, loss of data, unauthorised access, theft

- ) or misuse of data, to supervisor, TMMP GDPR
Be familiar and comply with GDPR and TMMP

Personal Data Processing Protection Policy, as

Coordinator, Data Protection Officer (DPO) .
) Immediate reporting is essential because

well as the relevant security and data- ) o
Toyota must report certain data incidents

protection policies and procedures . o .
within 72 hours to the relevant authorities.

Before collecting personal data, ensure that a
proper data impact assessment has been Our Resources
conducted and identify the appropriate legal

ground, purpose and retention period .

« TMMP Personal Data Processing Policy

Inform the persons whose data you are collecting
or handling transparently about the data
collection. They must be made aware that we
use their personal data, for which purposes, how
and for how long this data will be used and with
whom it might be shared. Communicate in a
simple and understandable way, using clear and

plain language .

Ensure that proper procedures for processing,
maintaining and secure storage of personal data t/") e

are followed in strict compliance with GDPR . . h . /<
Only collect and use personal data for purposes g . y
communicated to the persons concerned . For /<e ep I n g

example, if we collect data for selling a car to a
customer, we may not use this data for marketing O f C u S to ' ) ) e rS/
campaigns, unless the person has explicitly agreed

toit.

Limit the collection of personal data to what a n d b u S I n e SS
is strictly required for the specified purpose.
Personal data which is not strictly needed for p a rtn e rS
the purposes communicated may not be

collected.

Keep personal data only for as long as strictly
necessary . Once the information is no longer
necessary for the purposes for which it was
collected, we must erase or anonymise it . We may

never keep personal data for an unlimited period .
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22 | CHAPTER 2 WE CARE ABOUT SOCIETY

\ENVIRONMENT

We are committed to protecting and preserving the environment for current and
future generations. By 2030, all necessary actions will be made for all Toyota
Corporate facilities to reach carbon neutrality. In addition to our European
Manufacturing Companies, this also includes Toyota Motor Europe headquarters, all
vehicle parts and logistics centres.

Our ecological commitment also applies to our products. As a leader in hybrid and
hydrogen technology, Toyota continuously invests in improving the environmental
performance. This includes the reduction of CO2 and NOX emissions.

We promote recycling, repair and re-use. In our production process, Toyota sets up
programmes to reduce greenhouse gas emissions, improve water and energy usage,
increase the use of recycled materials and limit waste.

Guiding Principles

We are dedicated to continuously reducing
the environmental impact of our products
throughout their entire life-cycle. We
design and manufacture our products with
a view to improving their environmental
performance and promoting repair, re-use
and recycling .

We aim to develop a society where people,
mobility and nature can coexist in harmony.
Enviromental Policy and the Toyota
Environmental Challenge 2050 are the
basis of a comprehensive environmental
management programme of the entire
supply chain .

Towards carbon neutrality by 2040, we take
initiatives to reduce the carbon footprint of
our logistics in close in cooperation with
our suppliers, retailers and other business
partners .

We promote recycling of used materials
aiming to prevent waste as much as
possible in our operations .
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Your Role

+ Anticipate and evaluate the impact of

your activities on the environment .
Comply with all environmental laws and
take positive action to reduce the
environmental impact of your projects .
Be attentive to the local community’s
environmental concerns .

Familiarise yourself and comply with
Toyota’s environmental policies, goals
and objectives, including the reduction
of greenhouse gas emissions, water and
energy uUsage, resources conservation,
recycling, re-use and repair .

Immediately report  incidents  or
situations which present a risk to the
environment .

Our Resources

Environmental Policy

+ Toyota Environmental Challenge 2050

General Purchasing Policy

Suppliers Manual

TOYOTA

We are
dedicated to
continuously
reducing the
environmental

impact of
our products

by

2040
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CHAPTER 2 WE CARE ABOUT SOCIETY

\GOVERNMENT RELATIONS

AND POLITICAL ACTIVITIES

The automotive and mobility business sector is going through a major
transformation driven by new technologies, changes in consumer preferences,
climate and energy priorities and an evolving regulatory framework. We strive to
create a trustful relation with institutions, governments, officials and state-owned
enterprises. In our contacts with public stakeholders, we always act with high
standards of integrity, transparency and in full compliance with laws and
regulations.

Guiding Principles Your Role
We maintain proper and transparent - Always act with high standards of
relationships with institutions, integrity in a transparent way and in full
governments, officials and state-owned compliance with laws and regulations in
enterprises. Our members act with your relationships with governments,
high standards of integrity, public institutions and state- owned
transparency and in full compliance enterprises .

with laws and regulations.

Governments, ministries institutions and

In our advocacy, we always maintain a state- owned enterprises have specific
politically neutral approach and ensure rules governing procurement and tender
that our requests are reasonable and processes. Familiarise yourself and
justified. ensure we fully comply with these rules .

Our funds, property or services are
never used to make political donations
or support any candidate for political
office.

Comply with the principles contained in
this Code of Conduct and, in case of any
doubts, consult the TMMP Compliance
Officer.

Before accepting or giving gifts,
hospitality or anything else of value to a
government official or government who
deals with external intermediaries,
employees consult the consent with the
[ega[ department  representative / +  Global Anti-Bribery and Anti-Corruption Policy
Compliance Officer and the department

responsible for external relations.

Our Resources



[oyota aims to be
as a trustworthy E
tner through

recognized | jie
curopean B

fair trans,oaré i
1gagement
and political
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CHAPTER 2 WE CARE ABOUT SOCIETY

\COMMUNICATION,
CONFIDENTIALITY AND
INTELLECTUAL PROPERTY

We communicate in a respectful, transparent and professional manner. Our
communications support Toyota’s strategy and brand reputation as a leading
automotive company. We protect confidential and business information,
including Toyota’s intellectual property rights, and take appropriate measures to

keep it safe.

Guiding Principles

We build positive relationships with
stakeholders and the community by
communicating in a respectful,
transparent and professional manner.
We share information about our
activities, products and services fairly
and listen to all stakeholders .

We ensure that our communications are
accurate, reliable and truthful

Financial communication, including
annual accounts, must be transparent,

reliable and not misleading . Our
reporting and records comply with all
applicable laws, international
accounting standards and tax
obligations .

We protect our physical assets, such as
facilities and equipment, as well as our
intangible assets, such as intellectual
property (patents, trademarks, designs,
know-how). We do not share
confidential or internal business
information, such as know-how, trade
secrets, organisational charts, business
plans, information about our strategy
and we take appropriate measures to
keep this information safe .
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Your Role

When communicating, ensure that all
information provided is accurate, reliable
and truthful. Misleading statements,
exaggeration, omissions  or  false
information damage Toyota’s credibility
and reputation .

Public statements on Toyota's behalf or
provide comments to the press or on
social media can only be made with the
prior authorisation of your management
and in alignment with Corporate
Communication . If you are contacted by
a member of the media about Toyota,
always refer that person to the Corporate
Communications colleagues .

Take appropriate measures to protect
confidential or business information such
as know-how, trade secrets,
organisational charts, business plans or
information about our strategy .

Protect Toyota's assets and intellectual
property rights Intellectual property
rights include patents, designs,
trademarks, copyrights, trade secrets,
know-how and any other rights which
were created or developed through our
research and development activities .

Respect the intellectual property rights of
others.

External communication must be made in
accordance  with  Toyota's  internal
guidelines and policies on communication

. Make clear that any opinions
expressed using social media are your own
- and not those of Toyota. Maintain high
standards of ethics and courtesy . If in
doubt, please contact the legal TMMP
Compliance Officer.

Our Resources

Confidentiality Policy
Toyota Corporate Identity
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CHAPTER 3 INTEGRITY IN EVERYTHING WE DO

AND QUALITY

\PRODUCT SAFETY

Everyday, countless people drive and enjoy our vehicles. Our commitment to first class
safety and quality standards ensures that they feel safe and limit any risks and hazards.

Our approach to quality is based on the Ji
Kotei Kanketsu philosophy: Built-in quality at
every process step with full ownership and “to
ensure that defects are never passed on” . It
means that all members take ownership for
the quality of their job . If anyone, not only
our plant members, identifies a problem he or
she can raise an alert and potentially stop
production . This results in consistent quality
at every stage of every process .

Guiding Principles

Safety and quality are key drivers of all our
processes, from R&D, car design to
production, sales and after-sales services.
They ensure that we deliver safe, high-
quality products and services .

We listen and reach out to our customers
to understand their needs and exceed their
expectations . Their independent views and
experiences are essential to our quality
goals.

We provide customers with adeqguate
information on safety-related equipment
and instructions on the safe use of vehicles.

As Toyota and its employees, we care
about the safety of not only our products,
but also promote increasing awareness of
safe  driving and  knowledge  and
compliance with traffic rules.
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© Samuel Dhote

YourRole

Take ownership of the quality of your job
and ensure that defects are never passed
on to the next step of a process .

[Toyota cars

Understand your customer’s needs and S ta n d O Ut
deliver a quality job exceeding their
ERLE

expectations on our products and
services

Immediately report any product or

process that could present a safety or a n d

quality risk to your management.

efforts

Our Resources

Quality Policy
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CHAPTER 3 INTEGRITY IN EVERYTHING WE DO

\PROCUREMENT ACTIVITIES

We conduct our business with the highest ethical standards and integrity. Our
procurement practices and relationships with suppliers play a crucial role in
upholding these values. We select our suppliers and business partners in a fair,
transparent and competitive way. We require our suppliers to adhere to high
standards with respect to human rights, environmental responsibility, legal
compliance, quality and safety.

Guiding Principles

We treat all suppliers with fairness,
equality and respect . We promote fair
competition and select suppliers based
on transparent and objective criteria,
such as quality, price and capability .

Our  procurement  processes — are
transparent, ensuring that all suppliers
have equal opportunities . We maintain
clear and documented procedures for
supplier selection and evaluation .

Members involved in supplier selection
or evaluation must disclose any potential
conflict of interest, whether direct or
indirect . Any form of bribery, kickback
or facilitating payment is strictly
prohibite. Gifts and hospitality shall be
rejected unless authorised in accordance
with this Code of Conduct rules. If in
doubt, consult the Compliance Officer.

We foster mutually respectful
relationships with our suppliers, built on
trust, open communication and
professionalism.

Your Role

Select and evaluate suppliers in an
objective, fair and transparent way in
strict compliance with the applicable laws
and Instruction for suppliers.

Avoid conflicts of interest, or situations,
which could raise questions about your
ability to exercise independent judgment
Report to your management any potential
conflict of interest .

Signal any irregularities you notice to you
supervisor, business partner or to Person
of Trust via dedicated channels.

Accept any gift or hospitality only if it is
permitted under Code of Conduct.
Immediately report any attempt at
bribery, kick-back or improper influence
regarding supplier selection or evaluation

Our Resources

Suppliers Manual
General Purchasing Policy
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CHAPTER 3 INTEGRITY IN EVERYTHING WE DO

\SALES ACTIVITIES AND
FAIR COMPETITION

We strongly believe in free and fair competition. It ensures that consumers have access to the

best products and services at the best price and conditions. It sets a level playing field for all

companies to compete fairly without undue restrictions.

The proper functioning of the market and free competition are protected by a set of rules

known as antitrust or competition law. They provide specific rules on how companies should

compete and behave. We operate in strict compliance with these rules and expect every

member to be familiar and comply with them.

Guiding Principles

We develop and sell products and
services through free and fair competition
in strict adherence to the law.

Toyota does not enter into agreements or
arrangements with competitors which
restrict competition. It is illegal to have
any discussion, make an agreement or
have an understanding with a competitor

on prices, discounts, bonuses, costs,
allocating markets or customers,
investments or production capacity,

commercial strategy or product launch,
marketing plans or other sensitive
business topics.

We shall not exchange sensitive business
information with competitors, nor try to
obtain such information from them.
Sensitive business information refers to
any information that is important to
competition between companies and
reduces their uncertainty in the market. It
includes information on prices, discounts,
bonuses or other pricing conditions,
customers or suppliers, production
capacity or costs, turnover, marketing
plans, product launches, market or
product strategy, investments, R&D
programmes or their results.

.

.

We select retailers and repairers based on
objective and qualitative criteria. In the
European Economic Area (EEA), Toyota
does not restrict where or to which
customer they may sell. We never set a
minimum resale price or ask to apply a
minimum margin.

We value the importance of free and fair
competition in the aftersales market.
Customers can have their vehicles serviced
and repaired by repairers from inside or
outside our network. We will never
suggest that the use of an independent
repairer will invalidate a warranty.

We market our products and services in a
manner which is truthful and not
misleading. We ensure that every claim in
our advertisements and  marketing
materials is adequately substantiated and
does not mislead consumers.
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Your Role

Familiarise yourself with Code of Conduct
rules and always comply with the relevant
competition laws. Contact your legal
department if you have any guestion about
dealing with competitors, our sales
network or any other business partner, or if
you have suspicion about any potentially
anti-competitive agreement or practice .

Always seek legal support before
negotiating or entering into  any
agreement with a competitor which
includes competition or law aspects, such
as non-compete clauses, benchmarking or
competing suppliers .

Never discuss, exchange information or
make agreements with competitors about
pricing, costs, bids, markets, territories,
customers, suppliers, investments or
contract terms and conditions.

Never  seek  commercially  sensitive
information from your competitors. Always
seek legal support before engaging in any
penchmarking activity .

Always exercise extreme caution when
participating in any trade union meeting. If

competitors discuss or orovide
commercially sensitive information,
distance vyourself, leave the meeting

immediately and
department .

contact your legal

Do not impose the price or margin at
which independent distributors or retailers
should resell our products .

TOYOTA
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Do not restrict competition in the
aftersales market or suggest that the
customers’ warranty would be affected by
having their car serviced by an
independent repairer.

We believe
N
competition
and

with our
partners.
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36 CHAPTER 3 INTEGRITY IN EVERYTHING WE DO

\INSIDE INFORMATION
AND INSIDER TRADING

Insider trading refers to the buying, selling or trading of securities, such as
shares or bonds, based on non-public information. People who have access to
confidential, non-public information are known as insiders. They typically
include the company’s management, directors, employees, contractors and any
other member of Toyota who have access to confidential information about the
company’s business, financial performance, upcoming announcements, product
launches, mergers, acquisitions or other significant events that can impact the

share price.

Engaging in insider trading is illegal, as it undermines the principles of fairness
and equal opportunity in the financial markets. It gives those with inside
information an unfair advantage over other investors who do not have access to

the same information.

Toyota Motor Corporation is listed on the London Stock Exchange, Nagoya Stock
Exchange, New York Stock Exchange and on the Tokyo Stock Exchange. We may
not disclose confidential, non-public information to third parties and will not

trade in shares or other securities on this information.

‘Material non-public information’ includes, for
example, projections of future earnings or losses,
major investments or restructuring, business
acquisitions or divestments, unpublished
information about new products or services or any
other non-public information that, if disclosed,
could influence a person’s decision to buy, sell or

hold a company’s shares or other securities .

©Samuel Dhote
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Guiding Principles

Any kind of trading in securities of any
company while in possession of material
non-public information is unethical and
illegal.

It is illegal to provide trading "tips” or
share material non-public information
with  other people, such as family
members or friends.

Material non-public information must be

safeguarded from improper disclosure or
use.

We do not
trade on, or
communicate,

non-public
information

TOYOTA

Your Role

When you receive non-public information
about Toyota or other companies, such as
customers, suppliers or other business
partners, do not buy or sell shares or other
securities, such as bonds, of Toyota or the
relevant companies.

Do not suggest or recommend anyone else
to sell, purchase or retain securities of
Toyota or another company while you have
material non-public information about
Toyota or that company, even if you do not
communicate or disclose the information
itself.

Keep non-public information secure. Never
disclose non-public information to anyone
outside the company, including family
members, friends and social media
communities. Within the company, share
material non-public information only with
those who need to know and for legitimate
purposes.
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40 | CHAPTER 4 FAIRNESS AS A DRIVING FORCE

\ANTI-BRIBERY AND ANTI-
CORRUPTION, MONEY
LAUNDERING,
INTERNATIONAL SANCTIONS

We compete for business on the strength of our products and services and
operate with integrity according to high ethical standards. Our reputation is
built upon the trust of our customers, partners and stakeholders and we
recognise that improper business practices, such as bribery and corruption or
money laundering, undermine our fundamental values. We expect our partners
and business relationships to abide by the same ethical standards.

We conduct business at an international level and comply with all applicable
laws and regulations where we operate. We monitor and strictly comply with
international sanctions and strictly prohibit any circumvention of international
sanctions.

We compete on the basis of the strength of our products and services and do
not try to influence business or other decisions through gifts or facility

payments.

‘Bribe’ refers to offering anything of value
to improperly influence the actions of a
government official, supplier or customer or
improperly obtain a business or personal
advantage, even if offered or given
indirectly bribes can take many forms and
include gifts, travel and hospitality or other
advantages. Bribes are not acceptable,
irrespective whether they are made directly
or through business partners, third parties
or donations to organisations.
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‘Corruption” refers to any dishonest
conduct or wrongful misuse of authority by
people in positions of power.
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Guiding Principles

We compete for business on the strength
of our products and services and never
offer, pay, solicit or accept a bribe of any
kind .

Toyota does not permit or make
facilitation payments to induce a
government official to perform a routine,
nondiscretionary task that the company is
already entitled to .

Gifts, travel and hospitality can be
offered or accepted only in strict
compliance with Code of Conduct rules.
Gifts of cash or cash equivalents are
strictly prohibited .

Toyota does not engage in or facilitate
any form of money laundering. If we
become aware of any situation or
transaction which might be part of a
money laundering scheme, we will
immediately cease the transaction and
report any suspicious transactions to the
company and TMMP Compliance Officer.

We provide and accept only appropriate
gifts and hospitality within reasonable
amounts  for  legitimate  business
purposes and ensure that they comply
with applicable local laws, rules and our
policies .

We have  strict  export  control
mechanisms in place to ensure that we
comply with export regulations, including

international sanctions. Any
circumvention of international sanctions
will not be tolerated.

TOYOTA

bribery or any
other form of

41
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CHAPTER 4 FAIRNESS AS A DRIVING FORCE

Your Role

Do not offer, pay, solicit or accept bribes
or facilitation payments of any kind .

Comply with the local human resources
hiring practices and any applicable
regulations and local rules and policies
before hiring any candidate referred by a
government official or who recently worked
for a government entity .

Know your business partners by ensuring
they are screened according to applicable
risk-based due diligence processes and
avoid doing business with any person or
entity which engages in corruption or
bribery practices of any kind .

Immediately contact to your supervisor,
Business Partner or Person of Trust via
dedicated channels. if you see any unusual
or improper business transaction or any
warning sign that might suggest any form
of bribery or corruption .

If you become aware of any money
laundering scheme or a transaction which
might be used for such a scheme,
immediately contact your line manager,
Business Partner or Person of Trust via
dedicated channels.. Any participation in
or discussion about such a transaction
must immediately put on hold .

When exporting vehicles, parts or other
goods or services, check all relevant export
legislation and ensure that all international
sanctions are strictly complied with . If you
become aware of any breach of
international sanctions by Toyota, a
business partner or customer, or any risky
situation which could lead to such a
breach, please contact with

your supervisor, Business Partner or Person
of Trust via dedicated channels.

Only offer gifts or hospitality that are
reasonable in value and only for a
legitimate business purpose, and
accurately record all related expenses . Do
not request gifts or hospitality from anyone
doing business with Toyota .

Only accept gifts or hospitality from third
parties that are appropriate, reasonable in
value and permitted and approved in
accordance with applicable local laws,
rules and our policies (including any value
limitations) Refuse them if gifts or
hospitality may risk the appearance of an
improper influence over Toyota’s decision
making .

Our Resources

Global Anti-Bribery and Anti-Corruption Policy
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44 | CHAPTER 4 FAIRNESS AS A DRIVING FORCE

\CONFLICT OF INTERESTS

Conflicts of interest undermine the integrity and trust within an organisation.
Members must act in the best interest of the company and avoid situations that can
compromise, their objectivity, loyalty or decision making. We use the company’s
assets only for legitimate business purposes in the best interest of Toyota.

Guiding Principles

A conflict of interest arises when an
individual's personal, financial, or other
interests could influence, or be perceived to
influence, its judgement, actions or decision
in a way which is detrimental to Toyota’s
best interests.

All members are reqguired to promptly
disclose any potential, actual or perceived
conflict of interest to their direct supervisor
or TMMP Compliance Officer. This includes
financial interests, relationships, other
professional activities and interests in a
company.

Failure to disclose a conflict of interest may
results in disciplinary action, up to and
including termination of employment or
contractual relationships. We take conflicts
of interest seriously and expects everyone
to uphold the highest standards of ethics
and integrity.
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Your Role

Disclose to your management in a timely
and preventative manner any situation,
transaction, relationship or interest that
may give rise to a conflict of interest.

Avoid putting yourself into a situation
which could give rise to a conflict of
interest.

These include:

» Improperly supervising or assisting in
hiring of a family member, romantic
partner or close friend.

» Having interest in a business which
competes or does business with Toyota.

» Using Toyota property, information or
position for personal gain.

» Having a substantial investment in a
company doing business with Toyota.

» Qverseeing the relationship with a third
party in which a family member, partner
or close friend is the key decision maker

» Receiving a gift from a third party while
negotiating a contractual relationship

on Toyota's behalf.

Familiarize yourself and comply with
Global Anti-Bribery and Anti-Corruption
Policy and respect Code of Conduct
rules. In case of doubts, contact with
TMMP Compliance Officer.

Our Resources

Global Anti-Bribery and Anti-Corruption Policy

We will never
let

influence
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CHAPTER 4 FAIRNESS AS A DRIVING FORCE

\PLEASE SPEAK UP!

This Code of Conduct covers the policies and ways of thinking that we should keep

in mind while working at Toyota. Whenever you are not sure about the right action

to take, consult with your direct supervisor, senior supervisor, employees of the

Business Partner Department. You can also contact with Person of Trust via

dedicated channels..

The report should be based on
reasonable grounds that allow the
reporting person to believe that there
has been a violation of Code of Conduct,
the law or the internal regulations of
TMMP. It is important to report the
problem and allow the company to
resolve it in a timely manner.

We take violations seriously and deal
with concerns fairly and impartially. If the
results of an investigation warrant further
action, we will take those actions and will
work to prevent similar problems from
happening again.

How do | speak up?

There are many ways to report suspected
and violations of the Code of Conduct,
TMMP's internal regulations or the law. You
can choose the reporting channel which
you feel most comfortable. You can report
verbally or in writing form, in both cases
maintaining  your  anonymity,  using
channels.

Remember, that you can use a standard
business route by contacting your direct
supervisor, senior supervisor, or Business
Partner employees.

For more information on how to make
reports, please check the Whistleblowing
Procedure. You can find the Procedure on

www.naszatoyota.pl or www.toyotapl.com

Non-retaliation

A whistleblower is protected from the moment
they make a report.

We prohibit any retaliation (such as dismissal,
demotion, or other similar employment-related
actions) against employees who report
problems in good faith or are involved in an
investigation. Any negative actions — direct or
indirect - towards these employees and
attempts to find out the identity of such an
employee will be considered retaliatory and will
not be tolerated. This applies to both
anonymous and non-anonymous reports.

We encourage you to report any retaliation to
the Person of Trust .


http://www.naszatoyota.pl/
http://www.toyotapl.com/
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TOYOTA



